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Degree Requirements
The Master of Business Administration (MBA) degree requires the
completion of 67 credit units through a combination of required and
elective courses. This allows students to shape their MBA curriculum
to align with their personal and professional goals. Students can select
courses that will hone their skills and start them on paths to becoming
experts in their fields.

Students will begin their program in the summer term with courses in
teamwork, communications, strategy, and values-based, data-driven
decision making before traveling to Washington, DC, for their first global
immersion course focused on global institutions and values. In the fall
term, students complete core course work in operations, economics,
accounting, marketing, and finance. At the midpoint of the fall, students
complete their second global immersion course, which focuses on
global markets and entrepreneurship. In the spring of their first year,
students finish their remaining required courses and begin to enroll in
electives. At the midpoint of the spring, students complete the third
global immersion course, which covers global operations. In the second
year of the program, students enroll in elective course work to deepen
their knowledge within areas of professional and personal interest.

For more information, review the required curriculum (p. 1) for this
program. Visit Olin's Graduate Programs site (https://olin.wustl.edu/EN-
US/academic-programs/full-time-MBA/Pages/default.aspx) for detailed
information about this program and its course offerings.

Curriculum
Required Courses for MBA Students
Entering in 2023

Course(s) Units
Values-Based, Data-Driven
Decision Making

2.5

Global Institutions and Values 2.5

Business Models in a Global
Context

2.5

Implementing Strategy Through
Global Operations

2.5

Effective Communication for
Business Leaders

1.5

Foundations of Impactful
Teamwork

3

Introduction to Management &
Strategy

2

Managerial Economics 3

Financial Accounting 2

Marketing Management 3

Financial Management 3

Operations Management 3

Strategic Cost Analysis 2

Data Analytics for Business Leaders 3

Diversity, Equity, and Inclusion 3

Required Courses for MBA Students
Entering in 2022

Course(s) Units
Values-Based, Data-Driven
Decision Making

2.5

Global Institutions and Values 2.5

Business Models in a Global
Context

2.5

Implementing Strategy Through
Global Operations

2.5

General Management Practice for
International Business

2.5

Effective Communication for
Business Leaders

1.5

Foundations of Impactful
Teamwork

3

Introduction to Management
&amp; Strategy

2

Managerial Economics 3

Financial Accounting 2

Marketing Management 3

Financial Management 3

Operations Management 3

Strategic Cost Analysis 2

Data Analytics for Business Leaders 3

Diversity, Equity, and Inclusion 3

Capstone 3
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